KOJIMYECTBEHHOE ONEHUBAHUE HOTPEBJIEHMS BbICTPOOBOPOTH
TOBAPOB IYTEM NPUMEHEHHUS! NAHEJIbHBIX MCCJIEIOBAHIII]

Baaaucnas Kones™

PE3IOME [arebHbIE HCCIE/OBAHMS ABIBIOTCS OCHOBHBIM HHCTPYMEHTOM UL [0y ey

KOJIMYECTBEHHbIX XapaAKTEPHCTHK B OTHOLLEHHH [10TPE0IeHMs ObICTPOOGOPOTHEY
TOBAPOB. XapaKTepH3ys 0CHOBHBIC ACNEKTHI COLHAILHO-9KOHOMHYECKOT0 COCTOARMS HA 0CHoge
JOXO0B HPACXOI0B JIOMAILHHX XO3AIICTB OHM 00CCICUHBAIOT AAHHbIE O MU heperLmarimm 1omaiy
XO3ANCTB, U5l ONPEASIEHIS PATHYHBIX JINHUIT OeHOCTH, ONPEASICHHS BECOB LIS BLIMHCIIeHHs
MHAEKCA MOTPEOMTENBCKHX LEH, NMPH aHAJIM3UPOBAHWM [MHTAHWS HACEICHMA, 4 TAKKE | pH
XapaKTEePH3NPOBAHHH COLHATLHO-DKOHOMHUYECKOTO COCTOSHI PA3JIMUHBIX KATETOPHI 10Mali iy
XO3SHICTB.

B Hactosweil npakTuke paspadorabl ABE OCHOBHbLIE PAZHOBMAHOCTH MAHEIbHbX
uccnenosanmii - [anens nomawnnx xosaicts (Household Consumer Panel) i 1. Has. Pureiin nanen,
(Retail Audit), a5 KakJ10i N3 KOTOPBIX MPOBEAEHO OMUCAHHE XAPAKTEPUCTHK, OTHOCALMXCH K
M3MEPEHUIO NOTpedneHus GbICTPOOGOPOTHEIX TOBAPOB, COOTBETCTBEHHO HA OCHOBE MOKYIOK
JOMALIHHX XO35ICTB U H& OCHOBE NPOAAIK B MATA3MHHOM CETH.

H3mepenie noKynox AOMaUHNX XO3SHCTS NPEeAOCTaBIIET BO3ZMOKIOCTE /1S aHAIH30B
HOBeACHHs noTpeduTeseil B rnyoune. Hanbonee HCnonb30BaHHBIM H IPUMEHAEMBIM B PAKTHKE
NPUHATHS KOHKPETHBIX YIPABJIEHYECKHX PELICHHIH SBJIACTCA aHAIN3 NpUOBLIEH 1 YOLITKOB, pH
KOTOPOM NPOU3BOANTCS CPABHEHHE MOTPEOIeH s JaHHOH KATErOpUM POIYKTOB B TEYCHHM JBYX,
OJIHAKOBBIX M0 POAOJIKUTE/LHOCTH IIEPHOL0B BpEMELH, 2 Ha D0J1ee HU3KOM YPOBHE HCCIIEAYIOTCH
M MAPKH JaHHOTO NMPOU3BOAMTEIs WIH ONPEEeHHAN MapKa.

QUANTITATIVE EVALUATION OF CONSUMPTION OF GOODS WITH QUICK
TURNOVER USING APPLICATION OF PANEL SURVEYS

Vladislav Koley*

SUMMARY The panel surveys are a basic instrument for obtaining qualitative characteristics
in respect to the consumption of goods with quick turnover. Characterizing the
basic aspects of the social and economic conditions, based on the revenues and costs of households,
they provide data about differentiation of households, defining different poverty thresholds,
defining weights for calculating the consumer price index. analyzing the nutrition of population in
the country, characterizing the social and economic situation of different catezories of households.
Two basic kinds of panel surveys are developed in the modern p?uctice - Household
Consumer Panel and Retail Audit. For each kind, there is a description of characteristics related to
the measurement of the consumption of goods with quick turnover based on purchases in households
and based on sales from shops respectively.

The measurement of purchases in households provides the
behavior of consumers in depth. The most widely used and applied in practice method (especially
for taking specific decisions in management) is the analysis of profits and losses. This analysis
compares the consumption of one product over two similar in length periods. On a lower level, it
explores the brands of a particular consumer or a particular brand.
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