KPATKOCPOYHBIA H JOJIIOCPOYHBIH [NOTPEBUTEJLCKHHA CIIPOC
HEKOTOPBIX I'PVIII IMUIUEBBIX TOBAPOB B BOJIF'APHH

Jumurp Apkaaues™

PE3IOME B craThe aHAIH3NpyeTes Kparkocpoussli (short-run) u gonrocpounsiit (long-

run) OTPEBHTENBLCKMITCIIPOC YETRIPEX IPYIII MHLLEBLIX TOBAPOB (Xy1eba, MonoKa,
MOJOMHBIX TPOAYKTOB H MACA) AOMAILHHMH xosaiicreamu B bonrapun. Msmepsaercs BausHue tpex
(aKTOpOB Ha MOTPEOHTE/LCKHUIT CIPOC: CODCTBEHHAS LIEHA TOBAPA, AEHEKHBIH 10X01 A0MALLHEro
XO38ICTBA, 00U YPOBEHL HOTPEOHTEILCKIX LIEH. MecsuHbie JaHHble 00 ykazaHHbIX (PakTOpax
[ONyYeHbI ¢ 0GCEN0BAHILS JoMatHMX X03siicTs. [Tepnosananusa: ¢ nexabps 1992 ropano nexkabps
2000 roaa. Menons3oBana MOJIeb ¢ KOPPEKTHPOBKOI owwubku (error correction model) B asyx
BAPHAHTAX: C YYETOM BO3JCHCTBUSA Ha 00ulee HIMEHCHME noTpebuTeNILCKIX LEH, U ¢
YMUMHHHPOBAHNEM DTOr0 BO3JAeHCTBIA. ETa MOJCL HMEET XOPOLUYIO NPHIIOKHMOCTD KO BCeM
rpymnam Tosapes. BenuuuHa u Hanpasnenue Kod(QUUHEHTOR IIACTHIHOCTH COBNALAIOT ¢
TpeBOBAHHAMH IKOHOMNUECKOI TEOPUIHL, HaunbGosee npenouuraemeli Tosap 1o xueb. Ero
nOTpeOUTENLCKHIT CITPOC HCIIBITHIBACT C1a00C BOIACHCTBHE CO CTOPOHLI H3YIAEMBIX (axTopos.
[ToTpebnTesbeKkii CIpOC MOIOKA XapaKTepr3yercs BeCbMa 60J1ee BBICOKMMH HJUIACTHHHOCTBAMY,
yem xJ1e6. 31ech HMEeT MECTO U Bo3jeicTBre ApYIriuX (pakTopos. MoJoYHBIE POAYKTBI U MACO
XapAKTEPH3YIOTCH HANGOIIEE BEICOKMMH Y/LIACTHHHOCTLAMH [10 OTHOILICHIIO K H3y4aeMbIM (haKTOpam,
B 0COBEHHOCTH 110 OTHOLIEHMIO K AeHEKHOMY a0xoay. OOpbICOBLIBAETCH OTHOCHTENIbHAS
HEYIOBIETBOPEHHOCTE 1MOTPEOHTENBCKOIO CIIPOCa HTUX TOBAPOB. 3/1€Ch UMEET MECTO M CaMoe
BONBIIOE HAPYLIEHHE PABHOBECHS MEXLY JEHEKHBIM A0XOA0M | IOTPEOUTENILCKUM CIIPOCOM.
VBenuEenue 10X01a JOMAILHErO X03MCTBa oTpasiees OiraronpuaTHo. B ycoBrax HU3Koi Ay
[OIYUSHHBIE KOKKPETHBIE MOZEIH NpeobpasyoTes Al IPOrHO3HPOBAHMS MOTPEOHTENBCKOro
CApOCa NpH OXKMAAEMOM Pa3MEpe NOBLILLIEHMS ACHEKHBIX A0X0/0B.
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SUMMARY The article analyzes short-run and long-run consumer demand of four groups of
food products (bread, milk, diary products, and meat) in Bulgarian households.
The influence of three factors upon consumer demand is measured: price of the product, monetary
income of households, average level of consumer prices. Monthly data about the given factors are
taken from the observation of household budgets. The analysis refers to the period from Decem-
ber 1992 to December 2000. Error correction model in two variants is applied: by measuring the
influence of the total change in consumer prices and by eliminating this influence. This model is
suitable for all groups of products. The magnitude and direction of elasticity coefficients harmo-
nize with the assumptions of the economics theory. The most preferred product is bread. Its
consumer demand is hardly influenced by the examined factors. The consumer demand of milk has
much higher elasticity. Other factors also exert influence. Diary products and meat have the
highest elasticity in respect to the examined factors, and especially in respect to monetary income.
Regarding these goods consumer demand is not satisfied. There i1s a great disturbance of the
balance between monetary income and consumer demand. An increase in houschold revenues
will produce positive influence. Under the condition of low inflation the obtained specific models
are transformed to predict the consumer demand about expected increase in monetary incomes.
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