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PE3IOME B smoii cmambe paccMampuBaemcst cywHocms, npoucxoXkgenue u oc-

noBuvie xapakmepucmuku uccaegoBanuii Gusnecmengenuuii, komopoe
garom Baknyio u pasauunyto undopmauuio B cpaBuenue ¢ mpaguuuonnoli cmamucmukot,

a UMeHHO UH$oOpMAuUIo © npeobAagaloweM, CaMOM PAcnpOCMPAHEHHOM MHEHUU O Ha-
cmosiweM uau 6ygyiowieM noBegenuu gannozo skonomuueckozo denomena. Om
skonomMuteckux azenmoB (6usnecmenoB unompeGumeaeil) cobupaemes Muenue o akmyaabHbix
u okugaembix nepeMeHax onpegeaenozo kpyea skonomuueckux nepeMennbix usu ouenku
akmyaabtozo ypoBus smux nepemennbix. Ileavto Gusnecnabaiogenust u nabarogeHus no-
mpeGumeaeii aBasemcs npoyuums u npegckasamb nanpaBaenue usmeneHuil uCcAEgyeMbIX
nepeMenHbIx GAazogapenue amoMy 3mu Habatogenus aBasomes uckAloYUMEALHBIM UCTOY-
HukoM cucmemur nokazameasell gas pannezo cueHaausupoBanus nepemen B skonomuke. B
cmambe paccMampuBaemcst makke npakmuka Hauuonaabrozo Cmamucmudeckozo un-
cmumyma B ofaacmu uccaegoBanuii Gusnecmengenuuii u okugaemoix nepemen B kpam-
kocpounom naane.
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SUMMARY  The article considers the essence, origin, and basic characteristics of the
surveys on business tendencies that give important and different information
in comparison with traditional statistics - mainly information about the prevalent, most widely
spread opinion on the present and future behavior of a given economic phenomenon. The
economic agents (business managers and consumers) are asked about their opinion on current
or expected changes in a definite range of economic variables or estimates about the current
Jevel of these variables. The objective of the business observations and the observation of the
consumers is to grasp and predict the direction of change in the surveyed variables. That makes
these observations an extremely good source of systems of variables for early signaling the
changes in the economy.
The article also considers the practice of the National Statistical Institute in the sphere
of surveying business tendencies and the anticipated changes in the short run.
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