PEKJIAMHO-PA3BACHUTEIBHAA KAMIIAHUA O NMEPEINVCH HACEJE
SKMTOrO QOHIA U KPECThAHCKMX XO3SVICTB B 2001 T, e

ﬂopnau Kocros*, ZKaknuna Lperkopa**

PE3FIOME [llpenmerom 3TOi CTAThH ABIACTCA OAMH MCKITIOMHTCIBLHO BaXHbIR 4y

MOATOTOBKM M OpraHM3aumu M0DOH MEpErnucH, a MMCHHO - OpraHusanm, 5
MPOBECHAE PAIBACHHTENLHON KAMIAHHH. Lenpo aToi KAMIAHHH ABIACTCA MOCTHAey
MaKCHMANBHON MHGOPMUPOBAHHOCTH HACENCHHA OTHOCHO UEACH M 3a1a4 9TOro npey.
CTABMTENLHONO M CAMOro MaciuTabHOro CTaTHCTHYECKOro 0byueHuA. ABTOPELI 9TOM CTaThy By

YYACTHUKAMH B CCKUHH MPOBEACHHA paawcmrrenbuoﬁ ACATCALHOCTH K JKHUITY ,,ncpcmjcu

wacenenus 2001¢. Mo mactosuero MomeHTa B 3T0i 0bmacTH He OBIIO LeneycTpemienyo)
ACATEABHOCTH ¥ 0DOOLWEHHOrO MPAKTHYECKOrO ONMBITA MPEAUAYLIHX NEPEMUCEen HaceneHus, B
CTATBHE YKA3BIBAKOTCA KOMIIOHEHTBI, W3 KOTOPLIX AOAKHA COCTOATBLCHA JH00asA PAIBACHUTE MbHay
KaMraHusa ¥ YPOBHM HA KOTOPLIX OHA IO/UKHA nposoauTbest. Cpenan aHanus myOaukauwui g
MEYATHBIX H3JAHMIX (B OCHOBHOM B LEHTPAJLHON MevaTH); myOnuKauuy aHaIU3UpOBAHHEI Ml
rematuke. CrneuManbHoOe BHUMAHHME YACHACHO YYACTHIO PAfMOBCLIAHMA M TEICBUICHHA §

pESBﬂCHHTCJIbHOﬁ ACATCIIBHOCTH, A}IMMHPOBHHEI TAKIKE M PEKTAMHAA KaMITaHWA KAK HEPA3pLIBHAA
HAaCTh pasbiac HUTCILHOMN ACATELHOCTH.

INFOMERCIAL CAMPAIGN FOR THE 2001 CENSUS OF THE POPULATION,
HOUSING, AND AGRICULTURAL FARMS

Jordan Kostov* , Jacklina Tzvetkova* *
SUMMARY  Thesubject of the article in an extremely important stage in the preparation and
organization of cach census - precisely, the organization and implementation of
informational campaign. The objective of that campaign is to fully inform the population about the
goals and objectives of this most representative and sizable statistical survey. The authors of the article
are from ,,Census 2001 team and are participants in the department for conducting informational
activity. So far in this field has not been presented a determined activity and generalized practical
experience from transitional censuses. In the article are stated the components, which each
informational campaign should consists of, and the levels on which itshould be conducted. It is made
an analysis of the publications in the press media (mainly in the major press), in which the publications
are analyzed according to their subjects. Special attention is paid to the electronic sources, which
are involved in the informational activity. The infomercial campaign is considered as an undc'tached
part of the informational activity.
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