y REPUBLIC OF BULGARIA
() NATIONAL STATISTICAL INSTITUTE

TURNOVER INDICES IN ‘RETAIL TRADE, EXCEPT MOTOR VEHICLES AND
MOTORCYCLES’, FEBRUARY 2022'2

According to the preliminary seasonally adjusted data® in February 2022 the turnover in ‘Retail trade,
except motor vehicles and motorcycles’ at constant prices decreased by 0.5% compared to the previous
month.

In February 2022, the calendar adjusted® turnover in ‘Retail trade, except motor vehicles and
motorcycles’ grew by 6.6% in comparison with the same month of 2021.

Figure 1. Turnover Indices in
‘Retail trade, except motor vehicles and motorcycles’
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e Retail trade, except motor vehicles and motorcycles - unadjusted

Retail trade, except motor vehicles and motorcycles - seasonally adjusted

! Data for February 2022 are preliminary.

% The monthly turnover indices reflect the short-term changes in the value of this indicator between two compared periods at
constant prices. The information may be used to assess the current situation and the trends in the development of the trade sector
as well as for short-term forecasts. In order to calculate the indices trade enterprises are observed by using a representative
sample that forms about 70% of the annual receipts of the observed aggregate. The monthly turnover indices are calculated with
2015 as a base year.

% Seasonal adjustment is a statistical method, which eliminates the seasonal component of time series.

* Calendar adjustment is an adjustment for variations caused by calendar effects, a different number of calendar and working
days in the months, national holidays and outliers (for example the presence of more non-working days in May could contribute
to the decline in the retail trade).
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Monthly changes

In February 2022 compared to the previous month, a decrease of turnover was observed in ‘Retail sale of
non-food products (except fuel)’ - by 1.1% and in ‘Retail sale of food, beverages and tobacco’ - by 0.2%.
An increase was registered in ‘Retail sale of automotive fuel in specialised stores’ - by 2.4%.

A more significant decline in ‘Retail sale of non-food products (except fuel)’ was seen in ‘Dispensing
chemist; retail sale of medical and orthopaedic goods, cosmetic and toilet articles in specialised stores’ - by
6.0% and in ‘Retail sale via mail order houses or via Internet’ - by 5.0%. A more considerable increase was
registred in ‘Retail sale of computers, peripheral units and software; telecommunications equipment’ - by
4.5%.

Figure 2. Change of turnover in ‘Retail trade, except motor vehicles
and motorcycles’ compared to the previous month
(Seasonally adjusted)
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Annual changes

In February 2022, compared to the same month of 2021, a rise of turnover was observed in all major
groups: ‘Retail sale of automotive fuel in specialised stores’ (14.9%), ‘Retail sale of non-food products
(except fuel)’ (6.4%) and ‘Retail sale of food, beverages and tobacco’ (3.4%).

A more considerable rise of turnover in ‘Retail sale of non-food products (except fuel)’ was registered in
‘Dispensing chemist; retail sale of medical and orthopaedic goods, cosmetic and toilet articles in
specialised stores’ - by 16.0%, in ‘Other retail sale in non-specialised stores’ - by 12.5% and in ‘Retail sale
via mail order houses or via Internet’ - by 11.8%. A drop was reported in ‘Retail sale of textiles, clothing,
footwear and leather goods in specialised stores’ - by 25.0%.

Figure 3. Change of turnover in ‘Retail trade, except motor vehicles
and motorcycles’ compared to the same month of the previous year
(Calendar adjusted)
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Annex
Table 1
Change of turnover in

‘Retail trade, except motor vehicles and motorcycles’ at constant prices
compared to the previous month*

(Per cent)
. s 2021 2022
Economic activities
x| x| x| xu 1| n
Retail trade, except motor vehicles and
motorcycles 0.3 0.8 0.6 13 02 -05
Retail sale of food, beverages and tobacco -0.2 14 0.6 -1.4 03 -0.2
Retail sale in non-specialised stores with food,
beverages or tobacco predominating -0.2 1.7 0.7 -1.6 02 -05
Retail sale of food, beverages and tobacco in
specialised stores 0.1 -1.0 0.1 0.4 13 06
Retail sale of non-food products (except fuel) 0.5 0.0 0.3 0.1 12 -11
of which:
Other retail sales in non-specialised stores 1.6 -0.2 13 25 05 1.0
Retail sale of textiles, clothing, footwear and
leather goods in specialised stores 0.9 -0.3 -5.1 7.8 -0.7 -0.8
Retail sale of audio and video equipment;
hardware, paints and glass; electrical household
appliances, etc. in specialised stores 0.6 0.1 -2.1 0.1 41 10
Retail sale of computers, peripheral units and
software; telecommunications equipment, etc.
in specialised stores 4.1 -2.6 1.3 29 20 45
Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles
in specialised stores 33 2.2 -0.6 -3.1 05 -6.0
Retail sale via mail order houses or via Internet -2.2 -0.8 343 -19.7 21 50
Retail sale of automotive fuel in specialised stores  -0.2 2.3 2.0 0.4 35 24

! Seasonally adjusted.
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Table 2

Change of turnover in
‘Retail trade, except motor vehicles and motorcycles’ at constant prices
compared to the same month of the previous year®

(Per cent)
. A 2021 2022
Economic activities
x| x|  xi| xn 1
Retail trade, except motor vehicles and
motorcycles 8.9 8.0 6.9 9.9 111 6.6
Retail sale of food, beverages and tobacco 5.9 7.7 9.6 3.1 3.9 34
Retail sale in non-specialised stores with food,
beverages or tobacco predominating 7.0 9.8 11.6 4.0 4.3 34
Retail sale of food, beverages and tobacco in
specialised stores 16 52 31 -3.0 10 34
Retail sale of non-food products (except fuel) 12.5 8.4 4.6 13.7 14.8 6.4
of which:
Other retail sales in non-specialised stores 3.6 0.7 3.9 12.7 128 125

Retail sale of textiles, clothing, footwear and
leather goods in specialised stores 72 94 -135 408 38 -25.0

Retail sale of audio and video equipment;
hardware, paints and glass; electrical household
appliances, etc. in specialised stores 103 71 -4.6 2.2 2.8 7.6

Retail sale of computers, peripheral units and

software; telecommunications equipment, etc. in
specialised stores 12.9 3.3 33 8.3 65 3.0

Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles in

specialised stores 35.2 31.1 21.1 38.0 358 16.0
Retail sale via mail order houses or via Internet -2.8 -9.1 10.6 -0.2 224 118
Retail sale of automotive fuel in specialised stores 3.6 6.9 9.8 135 172 149

! Calendar adjusted.
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Table 3
Turnover Indices in ‘Retail trade, except motor vehicles and motorcycles’ at constant prices
(Seasonally adjusted, 2015 = 100)

2021 2022
nl om| vl v owvi] vinlvin] x| x| xi| xn I n

Economic activities

Retail trade, except motor
vehicles and motorcycles 1359 136.1 137.3 138.6 139.8 140.6 1420 1424 143.6 1444 146.3 146.6 145.9

Retail sale of food,
beverages and tobacco 1276 1273 1313 128.6 130.5 132.8 132.3 132.0 133.8 1346 1327 1331 1328

Retail sale in non-

specialised stores with

food, beverages or

tobacco predominating 126.2 1258 1302 1272 129.0 1315 1312 1309 1331 1340 131.8 1321 1315

Retail sale of food,
beverages and tobacco in

specialised stores 137.4 1384 139.1 1384 1417 1425 139.9 1400 1386 138.8 139.3 1411 1420

Retail sale of non-food

products (except fuel) 1549 1565 161.2 1619 1641 163.7 1664 167.3 167.3 167.8 1679 1699 168.1
of which:

Other retail sales in non-

specialised stores 1555 1552 159.1 1612 1624 1649 1665 169.2 1689 1711 1753 1762 177.9

Retail sale of textiles,

clothing, footwear and

leather goods in

specialised stores 155.0 1394 1266 1323 1226 116.6 1147 1157 1153 1094 1179 1171 1162

Retail sale of audio and
video equipment;
hardware, paints and
glass; electrical

household appliances,
etc. in specialised stores ~ 159.2 1571 1616 1578 1622 1627 1620 1629 1631 1507 1599 1665 1681

Retail sale of computers,
peripheral units and
software;
telecommunications

equipment, etc. in
specialised stores 1472 1404 1432 1373 1472 1422 1388 1445 1407 1425 1466 143.6 150.1

Dispensing chemist;
retail sale of medical and
orthopaedic goods,
cosmetic and toilet

articles in specialised
stores 1457 1558 158.3 163.3 1743 1755 1794 1854 189.5 188.3 1825 1835 1725

Retail sale via mail order
houses or via Internet 377.0 407.3 429.8 407.3 430.4 4276 439.4 429.7 426.3 5724 459.4 4497 427.1

Retail sale of automotive
fuel in specialised stores 1034 100.7 1065 1053 1050 107.3 1062 1060 1084 110.6 111.0 1149 1177
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Table 4
Turnover Indices in ‘Retail trade, except motor vehicles and motorcycles’ at constant prices
(Calendar adjusted, 2015 = 100)

Economic activities 2019 | 2020 2021 2022
n| u| uw| m| v v|] vij viijvin] x| x| xif xu| 1] m
Retail trade, except motor
vehicles and motorcycles 986 1186 1179 1308 1335 1365 143.0 1505 151.0 1462 1482 1458 1580 1309 1257
Retail sale of food,
beverages and tobacco 964 1126 1119 1267 1306 129.7 1327 1418 1421 1316 1352 1304 1480 1238 1157

Retail sale in non-
specialised stores with

food, beverages or
tobacco predominating 941 1099 1104 1251 1288 1280 1302 139.6 1401 1294 1342 12905 1471 1226 114.2

Retail sale of food,
beverages and tobacco

in specialised stores 110.0 1278 1189 133.6 139.1 138.0 146.8 153.3 1523 1429 138.0 1324 1499 1285 123.0
Retail sale of non-food
products (except fuel) 103.8 1308 1365 1505 152.1 157.1 1655 167.7 169.7 1720 1749 1764 190.7 1504 1453
of which:

Other retail sales in
non-specialised stores 112.7 126.0 1283 1465 1542 1641 1675 1829 1907 180.7 1683 166.0 200.8 1458 1443

Retail sale of textiles,

clothing, footwear and

leather goods in

specialised stores 1005 1222 1201 1259 108.9 1479 1196 1144 1149 1382 1294 1098 150.7 967 901

Retail sale of audio and
video equipment;
hardware, paints and
glass; electrical
household appliances,

etc. in specialised
stores 92,7 1170 121.7 1346 1447 1520 168.0 1763 1763 1766 1820 1788 180.3 133.7 130.9

Retail sale of
computers, peripheral
units and software;
telecommunications

equipment, etc. in
specialised stores 97.4 117.3 1283 1346 1408 1328 1494 1479 1470 1505 1443 1459 1667 1243 1321

Dispensing chemist;
retail sale of medical
and orthopaedic goods,
cosmetic and toilet

articles in specialised
stores 100.4 1454 1436 1661 157.1 1612 1684 1716 1763 1747 1932 187.1 200.2 1842 166.6

Retail sale via mail
order houses or via

Internet 249.2 2875 3833 4169 4226 3874 4076 3941 396.7 4035 4241 6330 5403 4729 4285

Retail sale of automotive
fuel inspecialisedstores 919 103.0 87.5 94.4 97.2 103.1 112.3 129.0 126.0 1158 1125 105.8 102.6 100.3 100.5

2 “P. Volov” Str., 1038 Sofia, Bulgaria, +359 2 9857 111, info@nsi.bg, www.nsi.bg


mailto:info@nsi.bg

